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Abstract 

This study aims to examine the influence of E-commerce and 

Accounting Information Systems on entrepreneurial decision-making 

among Accounting students. The research employs a quantitative 

approach with an associative design. Data were collected through the 

distribution of questionnaires using a survey method to 50 respondents. 

The findings reveal that both E-commerce and Accounting Information 

System variables have a positive and significant effect on 

entrepreneurial decision-making. These results support the Technology 

Acceptance Model (TAM), which posits that the acceptance and 

utilization of technology can enhance individuals’ behavioral 

intentions, including decisions to engage in entrepreneurship. Based on 

these findings, it can be concluded that proficiency in E-commerce and 

a solid understanding of accounting information systems are important 

factors that encourage students to pursue entrepreneurial ventures in 

today’s digital era. 
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INTRODUCTION 

Unemployment is a major concern for the government because the number of job seekers 

exceeds the available opportunities. A healthy economy can reduce unemployment by creating 

jobs, and one way to address this issue is through entrepreneurship. Entrepreneurship allows 

individuals to create their own jobs rather than relying on others for employment. The 

advancement of information technology has been a significant support for entrepreneurs, 

providing solutions to common business challenges and enabling quick, accurate, and secure 

transactions. 

E-commerce is a key aspect of this technological development, encompassing the sale, 

purchase, and marketing of goods and services over computer networks. It is a component of e-

business, which has a broader scope that includes business partnerships, customer service, and 

job postings. E-commerce removes physical boundaries, allowing for efficient communication 

between businesses and consumers globally, as long as they have internet access. A survey 

from April 2021 by We Are Social showed that Indonesia had the highest percentage of 

internet users 88.1% who used e-commerce to buy products, ranking first globally. 

However, despite the high rate of e-commerce usage, a BPS survey from 2019-2021 

revealed that the percentage of businesses in Indonesia conducting sales via e-commerce was 

still relatively low compared to those that did not. This suggests that there is still room for 

growth, and society could better leverage the high e-commerce adoption rate for 

entrepreneurial activities. 

For entrepreneurs, maintaining proper data records is crucial for informed decision-

making. A well-designed accounting information system (AIS) is essential to obtain high-

quality information that benefits both internal and external users. AIS is the primary financial 

system in any business, designed to collect, store, and report financial data to various 

stakeholders. Using an AIS ensures data accuracy and supports management functions such as 

planning, organizing, implementation, and controlling. The implementation of an AIS can 

significantly influence decision-making by providing timely and relevant information. 

Previous studies have shown mixed results regarding the influence of e-commerce and 

AIS on entrepreneurial decision-making. Some studies indicate a positive and significant 

influence from both variables, while others, like Taufiq & Indrayeni (2022), found no influence 

from e-commerce. Similarly, some research found that AIS had no effect on entrepreneurial 

decisions, such as a study by Yeni & Riau (2024). 

Given these inconsistent findings, the researcher was motivated to conduct a study titled 

"The Influence of E-commerce and Accounting Information Systems on Entrepreneurial 

Decision-Making". This research aims to examine this relationship specifically among students 

at Sumbawa University of Technology, a different research object from previous studies. The 

study seeks to address the research questions of whether e-commerce and accounting 

information systems influence entrepreneurial decision-making. 

 

RESEARCH METHOD 

This research was designed using a quantitative associative approach. This design was 

chosen to examine and analyze the cause-and-effect relationship between the predetermined 

variables. Specifically, the study aims to measure the influence of the independent variables, e-

commerce and accounting information systems, on the dependent variable, entrepreneurial 

decision-making. This approach allows for objective hypothesis testing through statistical 

analysis, leading to measurable conclusions about the relationships between variables. 

The data used in this study is exclusively primary data, which is quantitative and 

numerical. The data was collected directly from respondents through a survey or questionnaire. 

The information gathered includes the level of e-commerce and accounting information 

systems usage, as well as the entrepreneurial decisions made by the respondents. 
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The population for this study comprises all undergraduate students in the Accounting 

program at the Faculty of Economics and Business, Sumbawa University of Technology. From 

this population, a sample was determined using a purposive sampling technique. This method 

involves the researcher setting specific criteria to select the most relevant sample for the 

research objectives. Based on the criteria that students must have a business and have used both 

e-commerce and an accounting information system, a sample of 50 active students from the 

class of 2021 was selected. 

The data collection method employed is quantitative, using a questionnaire with a Likert 

scale. This process involves systematically gathering data needed for the study. The Likert 

scale is used to measure respondents' opinions, attitudes, or perceptions toward the statements 

presented. The scale's scoring ranges from 1 (Strongly Disagree) to 4 (Strongly Agree), with 

the neutral option omitted to avoid uncertain responses. 

The main data analysis technique used to test the hypotheses is multiple linear regression 

analysis. This method, with the assistance of statistical software, is used to measure the 

strength and direction of the influence of the two independent variables (e-commerce and 

accounting information systems) on the dependent variable (entrepreneurial decision-making). 

The resulting regression equation will show how changes in e-commerce and AIS potentially 

influence entrepreneurial decisions, assuming other factors are constant. 

Before conducting the regression analysis, a series of classical assumption tests were 

performed to ensure that the regression model is valid, unbiased, and reliable. These tests 

include the Normality Test to ensure the residuals are normally distributed, the 

Multicollinearity Test to detect any high correlation between independent variables, and the 

Heteroscedasticity Test to ensure the variance of the residuals is constant. The fulfillment of 

these assumptions is a crucial requirement for producing accurate research conclusions. 

 

RESULTS AND DISCUSSION 

Results 

Classical Assumption Test 

1. Normality Test 

According to Ghozali (2018), the normality test is used to examine whether 

independent variables have a normal distribution. The Kolmogorov-Smirnov test is the 

normality test used; if the Kolmogorov-Smirnov value is greater than 0.05, the data is 

normally distributed, while a value less than 0.05 indicates that the data is not normally 

distributed. Based on table 1, the normality test results using the Kolmogorov-Smirnov 

method for the variables  

 

Table 1. Results of Normality Test 

 

 

 

 

Source: Processed data, 2025 

 

e-commerce (X1), accounting information system (X2), and entrepreneurial decision-

making (Y) obtained a significance value of 0.072, which is greater than 0.05, leading 

to the conclusion that the data is normally distributed. 

 

 

 

One-Sample Kolmogorov-Smirnov Test 

Asymp. Sig. (2-tailed) ,072c,d 
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2. Multicollinearity test 

Based on Ghozali (2018), the multicollinearity test is conducted to determine 

whether there is multicollinearity among independent variables and whether the 

regression finds a high or perfect correlation among the independent variables. The 

multicollinearity test is performed by comparing the tolerance and VIF values with the 

required values. If the tolerance value is greater than 0.1 and the VIF value is less than 

10, there is no multicollinearity in the study. Conversely, if the tolerance value is less 

than 0.1 and the VIF value is greater than 10, then multicollinearity exists. 

 

Table 2. Multicollinearity Test Results 

 

Source: Processed data, 2025 

 

Based on Table 2, the results of the multicollinearity test for the variables  e-

commerce (X1) and accounting information system (X2) show that the Tolerance value is 

greater than 0.1 and the VIF value is less than 10. Therefore, it can be concluded that 

there is no multicollinearity correlation between the independent variables in this 

regression model. 

 

3. Heteroscedasticity Test 

The heteroscedasticity test is designed to check for unequal variance in the 

residuals from one observation to another in a regression model. A poor regression 

model does not have heteroscedasticity. The Glejser test can be used to test for 

heteroscedasticity; if the significance value is greater than 0.05, then heteroscedasticity 

does not occur. 

Table 3. Heteroscedasticity Test Results 

 

 

 

 

 

 

 

Source: Processed data, 2025 

 

Based on Table 3, the results of the heteroscedasticity test show that the 

significance values for the e-commerce (X1) and accounting information system (X2) 

variables are greater than 0.05, leading to the conclusion that heteroscedasticity does 

not occur. 

 

4. Linear Regression Analysis 

According to Ghozali (2018), multiple linear regression analysis is a study of 

the dependency of a dependent variable on one or more independent variables. If the R2 

value is close to zero, the ability of the independent variables to explain the dependent 

variable is small, while if the R2 value is close to one, the independent variables have a 

Variable Criteria TOL Criteria VIF Description 

E-Commerce (X1) 0.1 0.325 10 3.079 
No 

Multicollinearity 

Accounting Information 

System (X2) 
0.1 0.325 10 3.079 

No 

Multicollinearity 

Variabel Kriteria Sig Keterangan 

E-Commerce (X1) 0.05 0.494 
No 

Heteroscedasticity 

Accounting 

Information System 

(X2) 

0.05 0.185 
No  

Heteroscedasticity 
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large influence on the dependent variable. The purpose of this analysis is to determine 

the magnitude of the influence between the variables e-commerce (X1), accounting 

information system (X2), and entrepreneurial decision-making (Y). 

Table 4. Linear Regression Analysis Results 

Source: Processed data, 2025 

Based on Table 4, the multiple regression equation can be written as follows: 

Y=−0.894+0.767(X1)+0.443(X2) 

1. The constant (a) has a value of -0.894. This indicates that if all independent 

variables e-commerce (X1) and the accounting information system (X2)—are at 0 

percent or undergo no change, the value of entrepreneurial decision-making (Y) 

would be -0.894. 

2. The regression coefficient for the e-commerce (X1) variable is a positive 0.767. 

This means that if e-commerce (X1) increases by 1%, entrepreneurial decision-

making (Y) will increase by 0.376, assuming other independent variables are held 

constant. 

3. The regression coefficient for the accounting information system (X2) variable is a 

positive 0.443. This shows that if the accounting information system (X2) increases 

by 1%, entrepreneurial decision-making (Y) will increase by 0.595, assuming other 

independent variables are held constant. 

 

Hypothesis Testing 

1. Partial Test (t-test) 

According to Sugiyono (2019), the t-test is a partial test of the regression 

coefficients to determine whether an independent variable influences the dependent 

variable. To decide whether to reject or accept the hypothesis, the basis for the t-test is 

as follows: 

a. If the significance value is < 0.05 or the calculated t-value is > the t-table value, 

then there is an influence of variable X on variable Y. 

b. If the significance value is > 0.05 or the calculated t-value is < the t-table value, 

then there is no influence of variable X on variable Y. 

Table 5. T-test Results 

Variable T-test Sig Description 

E-Commerce (X1) 12.791 0.000 Hypothesis accepted 

Accounting Information 

System (X2) 
7.432 0.000 Hypothesis accepted 

Source: Processed data, 2025 

 

 

Coefficientsa 

 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients t Sig. 

B Std. Error Beta 

 (Constant) -,894 ,582  -1,536 ,131 

E-Commerce 

(X1) 

,767 ,060 ,647 12,791 ,000 

Accounting 

Information 

System (X2) 

,443 ,060 ,376 7,432 ,000 

a. Dependent Variable: Y 
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Based on Table 5, the explanation for each independent variable's effect on the 

dependent variable is as follows: 

a. First Hypothesis Testing 

The hypothesis test results indicate that the E-commerce (X1) variable has a 

positive influence on entrepreneurial decision-making (Y). The t-value is 12.791, and 

the significance value (p-value) is 0.000. Since the significance value (0.000) is less 

than 0.05, it can be concluded that E-commerce has a significant influence on the 

entrepreneurial decisions of accounting students. The large and positive t-value also 

shows that the greater the students' use of E-commerce, the higher their tendency to 

make entrepreneurial decisions. Thus, the hypothesis stating that "E-commerce 

influences entrepreneurial decision-making" is accepted. 

b. Second Hypothesis Testing 

The hypothesis test results show that the Accounting Information System (X2) 

variable has a positive influence on entrepreneurial decision-making (Y). The t-value 

obtained is 7.432, and the significance value (p-value) is 0.000. As the significance 

value (0.000) is less than 0.05, it can be concluded that the Accounting Information 

System has a significant influence on the entrepreneurial decisions of accounting 

students. The positive t-value indicates that the higher the students' level of 

understanding and use of the accounting information system, the greater their tendency 

to make entrepreneurial decisions. Therefore, the hypothesis stating that "the 

Accounting Information System influences entrepreneurial decision-making" is 

accepted. 

 

2. F Statistical Test 

Based on the F statistical test, the model is used to determine if all independent 

variables collectively (simultaneously) have an influence on the dependent variable. 

The independent variables in this study are e-commerce (X1) and the accounting 

information system (X2), while the dependent variable is entrepreneurial decision-

making (Y). 

Table 6. F Statistical Test Results 

ANOVAa 

 

Model 

Sum of 

Squares 

 

df 

 

Mean Square 

 

F 

 

Sig. 

1 Regression 122,148 2 61,074 577,362 ,000b 

Residual 4,972 47 ,106   

Total 127,120 49    

a. Dependent Variable: Y 

b. Predictors: (Constant), X2, X1 

Source: Processed data, 2025 

 

Based on Table 6, the results of the model feasibility test show an F-count value 

of 577.362 with a significance level of 0.000. Since this value is less than 0.05, the 

regression model used in this study is considered statistically feasible or significant. 

This means the model is appropriate for explaining the relationship between the 

independent variables, e-commerce (X1) and the accounting information system (X2), 

and the dependent variable, entrepreneurial decision-making. 
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3. Coefficient of Determination Test (R²) 

According to Ghozali (2018), the coefficient of determination essentially 

measures the extent to which the model is capable of explaining the variation in the 

dependent variable. A value close to 1 indicates that the independent variables provide 

almost all the information needed to predict the dependent variable. The results of the 

coefficient of determination (R²) test in this study are as follows: 

  

Table 7. Coefficient of Determination Test Results 

Model Summaryb 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

1 ,980a ,961 ,959 ,32524 

a. Predictors: (Constant), X2, X1 

b. Dependent Variable: Y 

Source: Processed data, 2025 

 

Based on Table 7 above, the calculated R Square (R²) value is 0.961. This value 

indicates that 96.1% of the variation in the decision to engage in entrepreneurship (Y) 

can be explained by the independent variables, namely E-commerce (X1) and 

Accounting Information Systems (X2), collectively. Meanwhile, the remaining 3.9% is 

explained by other factors outside the scope of this research model, such as personality 

traits, social environment, personal motivation, or other external factors not examined 

in this study. This high R² value illustrates that the regression model constructed has an 

excellent level of accuracy in explaining the variation in entrepreneurship decisions 

among Accounting students. 

 

CONCLUSION 

Based on the results of the study, it can be concluded that E-commerce and Accounting 

Information Systems have a positive and significant influence on entrepreneurial decision-

making among students. 

1. The Influence of E-commerce on Entrepreneurial Decision-Making 

E-commerce provides easier access to wider markets, reduces geographical barriers, and 

improves operational efficiency, all of which contribute to increasing students’ confidence in 

starting a business. The higher the utilization of E-commerce, the greater the tendency of 

students to make entrepreneurial decisions. This finding is in line with the Technology 

Acceptance Model (TAM), which suggests that a positive attitude toward technology, such as 

E-commerce, enhances the behavioral intention to engage in entrepreneurship. 

 

2. The Influence of Accounting Information Systems on Entrepreneurial Decision-Making 

A good understanding of Accounting Information Systems helps students make more 

rational business decisions based on accurate and relevant financial data. Accounting 

Information Systems play a vital role in providing the necessary information for planning, 

managing, and evaluating business performance, which ultimately encourages more mature and 

measurable entrepreneurial decisions. This is supported by the Technology Acceptance Model 

(TAM), which explains that the use of accounting information systems that are easy to operate 

and beneficial for business increases students’ intention to become entrepreneurs. 

 

 

 



Al-Muwazanah: Indonesian Journal of Islamic Economics 

 

                                                           Page | 153  
 

REFERENCES 

Achmad Ihza Maulana Ibrahim, M. (2022). JSMA (Jurnal Sains Manajemen & Akuntansi) 

Volume 14 No. 1 / Mei / 2022. 14(1), 30–43. 

Ahmad, N. N., Tarmidi, M., Ridzwan, I. U., Hamid, M. A., & Roni, R. A. (2014). The 

Application of unified theory of acceptance and use of technology (UTAUT) for 

predicting theuUsage of e-zakat online system. International Journal of Science and 

Research, 3(4), 63–67. 

Alambaigi, A., & Ahangari, I. (2016). Technology Acceptance Model (TAM) As a Predictor 

Model for Explaining Agricultural Experts Behavior in Acceptance of ICT. International 

Journal of Agricultural Management and Development, 6(2), 235–247. 

www.ijamad.iaurasht.ac.ir 

Ali, B. J. A., & Abu-AlSondos, I. A. (2020). Operational Efficiency and the Adoption of 

Accounting Information System (Ais): a Comprehensive Review of the Banking Sectors. 

International Journal of Management (IJM), 11(6), 221–234. 

https://doi.org/10.34218/IJM.11.6.2020.021 

Athambawa, H., Haleem, A., Low Lock Teng, K., & Abdul Rahman, T. (2018). Impact of User 

Competency on Accounting Information System Success: Banking Sectors in Sri Lanka. 

View Project International Journal of Economics and Financial Issues, 8(6), 167– 175. 

http:www.econjournals.com 

Avriyanti, S. (2019). Peran E-commerce untuk Meningkatkan Keunggulan Kompetitif di Era 

Industri 4.0 (Studi pada UKM yang terdaftar pada Dinas Koperasi, Usaha Kecil dan 

Menengah Kabupaten Tabalong). Jurnal PubBis, 4(1), 82–99. Dan, P. E., Sistem, P., & 

Adhani, I. (2023). Berwirausaha Di Itc Cipulir Selama Masa Pandemic. 1(1), 20–31. 

Diana, E. T. W. dan N. (2021). E-commerce Dan Sistem Informasi Akuntansi Sebagai Faktor 

Pendorong Pengambilan Keputusan Mahasiswa Akuntansi Untuk Berwirausaha. Jurnal 

Aplikasi Akuntansi, 5(2), 238–253. https://doi.org/10.29303/jaa.v5i2.97 

Faiz, M., Al, L., Mawardi, M. C., & Anwar, A. (2022). E-JRA Vol. 11 No. 03 Februari 2022 

Fakultas Ekonomi dan Bisnis Universitas Islam Malang. 11(03), 1–9. 

Ferreira, J. J., Fernandes, C. I., & Ratten, V. (2017). Entrepreneurship, innovation and 

competitiveness: What is the connection? International Journal of Business and 

Globalisation, 18(1), 73–95. https://doi.org/10.1504/IJBG.201 

Fitrios, R. (2016). Factors That Influence Accounting Information System Implementation And 

Accounting Information Quality. 5(04). Folkinshteyn, D., & Lennon, M. (2016). Braving 

Bitcoin: A technology acceptance model  

(TAM) analysis. Journal of Information Technology Case and Application Research, 18(4), 

220–249. https://doi.org/10.1080/15228053.2016.1275242 

Gaol, Y. M. J. L. (2023). Sistem Informasi Akuntansi. Konsep-Konsep Dasar Sistem Informasi 

Akuntansi, 3. https://pustaka.ut.ac.id/lib/wpcontent/upload 

Ghozali, I. (2018). Aplikasi Analisis Multivariate dengan Program SPSS. Tegal: Penerbit 

Universitas Diponegoro. 

Ginting, R., Rusliyawati, & Anugrah, W. R. (2023). Berpengaruhkah E- Commerce Dan 

Penggunaan Sistem Informasi. Riset Mahasiswa Akuntansi, 11(1), 63–77. 

https://doi.org/10.21067/jrma.v10i2.xxxx 

http://www.ijamad.iaurasht.ac.ir/
https://doi.org/10.34218/IJM.11.6.2020.021
http://www.econjournals.com/
https://doi.org/10.29303/jaa.v5i2.97
https://doi.org/10.1504/IJBG.201
https://doi.org/10.1080/15228053.2016.1275242
https://pustaka.ut.ac.id/lib/wpcontent/upload
https://doi.org/10.21067/jrma.v10i2.xxxx


Al-Muwazanah: Indonesian Journal of Islamic Economics 

 

                                                           Page | 154  
 

Gundry, L. K., Ofstein, L. F., & Kickul, J. R. (2014). Seeing around corners: How creativity 

skills in entrepreneurship education influence innovation in business. International 

Journal of Management Education, 12(3), 529–538. 

https://doi.org/10.1016/j.ijme.2014.03.002 

Gupta, A. (2014). E-COMMERCE : ROLE OF E-COMMERCE IN TODAY’S BUSINESS 

Anjali. 4(1), 1–23. Hijran, R. A. & M. (2020). Jurnal basicedu. Jurnal Basicedu,. Jurnal 

Basicedu, 5(5), 3(2), 524–532. https://journal.uii.ac.id/ajie/article/view/971 

Hla, D., & Teru, S. P. (2015). Efficiency of Accounting Information System and performance 

measures – Literature review. International Journal of Multidisciplinary and Current 

Research, 3(Sept/Oct), 976–984. http://ijmcr.com 

Indahsari, T., & Yuliati, A. (2022). Pengaruh E-commerce Dan Mata Kuliah Sistem Informasi 

Akuntansi Terhadap Pengambilan Keputusan Berwirausaha Masa Pandemi Covid-19. 

Jurnal Ilmiah Manajemen, Ekonomi, & Akuntansi (MEA), 6(3), 452–471. 

https://doi.org/10.31955/mea.v6i3.2356 

Isaac, O., Abdullah, Z., Ramayah, T., & Mutahar, A. M. (2017). Internet Usage within 

Government Institutions in Yemen: An Extended Technology Acceptance Model (TAM) 

with Internet Self-Efficacy and Performance Impact Understanding Attitude towards 

Green IT among Professionals in IT Service SMEs in Bangladesh View proj. 

Sci.Int.(Lahore), 29(4), 737– 747. https://www.researchgate.net/publication/318866085 

Jumyana, M. (2022). No Title. Kuraesin, A. D., Yadiati, W., Sueb, M., & Fitrijanti, T. (2019). 

The Effect of Management Support on the Quality of Accounting Information Systems 

and its Impact on the Quality of Accounting Information (In Private Higher Education in 

Bandung City). International Journal of Mechanical Engineering and Technology 

(IJMET), 10(3), 450–456. 

Lutfi, A. A., Md Idris, K., & Mohamad, R. (2016). The influence of 

technological,organizational  and  environmental  factors  on  accounting  information 

system usage among Jordanian small and medium-sized enterprises. International Journal 

of Economics and Financial Issues, 6(7Special Issue), 240–248. 

Margareta, indah putri. (2019). ( Studi Kasus Pada Perguruan Tinggi Swasta di Wilayah. 

Michael Jonatan Sihombing dan Hari Sul. 1(April), 309–321. Taher, G. (2021). E- commerce: 

Advantages and Limitations. International Journal of Academic Research in Accounting 

Finance and Management Sciences, 11(2), 202–221. https://doi.org/10.6007/IJARAFMS 

Mortenson, M. J., & Vidgen, R. (2016). A computational literature review of the technology 

acceptance model. International Journal of Information Management, 36(6), 1248–1259. 

https://doi.org/10.1016/j.ijinfomgt.2016.07 

Netland, T. H. (2016). Critical success factors for implementing lean production: The effect of 

contingencies. International Journal of Production Research, 54(8), 2433–2448. 

https://doi.org/10.1080/00207543.2015.1096976 

Nurabiah, N., Herlina Pusparini, & Yusli Mariadi. (2021). E-commerce Dan Sistem Informasi 

Akuntansi Sebagai Faktor Pendorong Pengambilan Keputusan Mahasiswa Akuntansi 

Untuk Berwirausaha. Jurnal Aplikasi Akuntansi, 5(2), 238–253. 

https://doi.org/10.29303/jaa.v5i2.97 

Nuris Shobach, Moh. Amin, A. (2021). E-JRA Vol. 10 No. 02 Agustus 2021 Fakultas Ekonomi 

dan Bisnis Universitas Islam Malang. 10(02), 124–131. 

https://doi.org/10.1016/j.ijme.2014.03.002
https://journal.uii.ac.id/ajie/article/view/971
http://ijmcr.com/
https://doi.org/10.31955/mea.v6i3.2356
https://www.researchgate.net/publication/318866085
https://doi.org/10.6007/IJARAFMS
https://doi.org/10.1016/j.ijinfomgt.2016.07
https://doi.org/10.1080/00207543.2015.1096976
https://doi.org/10.29303/jaa.v5i2.97


Al-Muwazanah: Indonesian Journal of Islamic Economics 

 

                                                           Page | 155  
 

Pramiswari, D. A. A., & Dharmadiaksa, I. B. (2017). Pengaruh e-commerce dan penggunaan 

sistem informasi akuntansi dalam pengambilan keputusan untuk berwirausaha. E-Jurnal 

Akuntansi Universitas …, 20, 261–289. 

https://ojs.unud.ac.id/index.php/Akuntansi/article/download/29797/193 47 

Rehatalanit, Y. L. . (2021). Peran E-commerce Dalam Pengembangan Bisnis. Jurnal Teknologi 

Industri, 5(0), 62–69. https://journal.universitassuryadarma.ac.i d/index.php/ 

jti/article/view/76 4 Ririn et al., 2022. (2022). 714-Article Text- 3362-3-10-20220805. 

11(1), 614– 621. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: Alfabeta. 

Sulistyo, M. J. S. & H. (2021). BERWIRAUSAHA Michael Jonatan Sihombing dan Hari 

Sulistyo Abstrak Diterima : Direvisi : Disetujui : Pengaruh e- commerce dan Penggunaan 

Sistem Informasi Akuntansi terhadap Pengambilan Keputusan Berwirausaha 

Pendahuluan 

Taufiq, M., & Indrayeni, I. (2022). Pengaruh E-commerce, Self Efficacy Dan Sistem Informasi 

Akuntansi Dalam Pengambilan Keputusan Berwirausaha. Jurnal Penelitian Dan 

Pengkajian Ilmiah Sosial Budaya, 1(1), 187–195. 

https://doi.org/10.47233/jppisb.v1i1.423 

Wulandari, Maslichah, D. & S. (2020). E-JRA Vol. 09 No. 04 Februari 2020 Fakultas Ekonomi 

dan Bisnis Universitas Islam Malang. 09(04), 68–82. 

Yadewani, D., & Wijaya, R. (2017). Pengaruh e-commerce Terhadap Minat Berwirausaha. 

Jurnal RESTI (Rekayasa Sistem Dan Teknologi Informasi), 1(1), 64–69. 

https://doi.org/10.29207/resti.v1i1.6 

Yeni, R. I., & Riau, U. M. (2024). Pengaruh E-commerce , Social Media Dan Penggunaan 

Sistem Informasi Akuntansi Terhadap Pengambilan Keputusan Berwirausaha (Studi Pada 

Mahasiswa Jurusan Akuntansi Universitas Muhammadiyah Riau ). 3(2), 664–675. 

Slamet Suyanto (2009). Keberhasilan sekolah dalam ujian nasional ditinjau dari organisasi 

belajar. [Disertasi belum dipublikasikan]. Universitas Negeri Jakarta. 

 

Copyright Holder : 

© Rizal Hadi Saputra and Ahmad Jibrail (2025). 

 

First Publication Right : 

© Al-Muwazanah: Indonesian Journal of Islamic Economics 

 

This article is under: 

 

 

https://ojs.unud.ac.id/index.php/Akuntansi/article/download/29797/193%2047
https://doi.org/10.47233/jppisb.v1i1.423
https://doi.org/10.29207/resti.v1i1.6

